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How I started 

A bottle of wine, an idea, a mission and partners…

High Quality and Organic 
German Wines for Asia
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Asia Wine Market

Hong Kong makes a very interesting and attractive 
development as wine hub in Asiadevelopment as wine hub in Asia.

Wine and Dine 
Festival 

No taxes 

Wine as investmentWine Fair 

Wine Events Gateway to China 
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Premium Wine Collection
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What seemed to be working very well

Sustainable Development – Product, Sale and Networking

Exclusivity with 16 boutique wineries in Germany 

Know howKnow-how

Education Programmesg

Networking in Germany, Hong Kong and China

Professional Sales Team 

Online-Shop
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Typical Image of Germany
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Typical German Products
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Germany – A Wine Country – 4th largest in Europe

13 diff t i i ith th 100 000 h t d 4013 different wine regions with more than 100.000 hectares and over 40 
grape varieties. 

Denmark

Poland

Holland

Belgium

Czech Republic
Luxembourg 

Belgium 
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France
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Austria 
Switzerland
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Joining Wine Fairs
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Wine Education Trainings…
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…the right glass for each wine
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Wine is an experience for all senses

Wine tasting and Wine Events

Wine Education trainings

Organization Wine trips to Germany 
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Especially Tasting Tasting Tasting...

© 2011 S & D German Wines Limited 24



Cheers!

S&D German Wines Limited
Room 3207, 32/F, Tower 6, The Gateway
7-11 Canton Road, Tsim Sha Tsui
Hong Kong

T l +852 21178286Tel:  +852 21178286  
Fax: +852 21179290
E-Mail:   info@sd-germanwines.com  

www.sd-germanwines.com
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